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§  Have	a	CLEAR	social	media	agenda.	
ü  Iden+fy	1-3	groups	to	be	visible	in.	
ü  How	oIen	will	you	post	on	your	profile	and/or	page?	
ü What	influencers	do	you	want	to	build	a	rela+onship	

with?	
ü Who	do	you	want	to	engage	with?	
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Social	Media	Focus	Tips	



§  Schedule	social	media	+me	on	your	calendar	–	do	not	do	
business	social	media	when	you	“feel”	like	it.	
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Social	Media	Focus	Tips	cont.	

§  Don’t fill short empty periods with social media. 

§  Don’t check social media first thing in the morning. 



§  Install	browser	plugins	to	eliminate	mindless	social	
media	scrolling.	
ü  Strict	Workflow	
ü  Produc+vity	in	Focus	
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Social	Media	Focus	Tips	cont.	



§ Mark	the	groups	you	want	to	be	ac+ve	in	as	“Favorites”	and	
remove	others	as	favorites.	

§  Create	a	list	called	“Circle”	and	add	just	the	people	you	
want	to	engage	with	–	customers,	poten+al	customers,	
industry	influencers,	poten+al	referral	partners,	etc.		
Check	this	instead	of	newsfeed	for	beWer	focus.	
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Social	Media	Focus	Tips	cont.	


